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P r o f i l e I m p a c tI n c o m e  
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D a t a  S um m a ry
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Ż( ÌÉËÅÄ ÔÈÅ ÉÄÅÁ ÔÈÁÔ ÏÎÅ

could use Sarafu to pay back 

a debt of cash. It would 

help clear small debts and 

ÙÏÕ ÄÏÎźÔ ÈÁÖÅ ÔÏ ×ÏÒÒÙ

about having change, unlike 

carrying a whole 1,000 

shillings and the shopkeeper 

ÔÅÌÌÓ ÙÏÕ ( ÄÏÎźÔ ÈÁÖÅ

ÃÈÁÎÇÅŮż

- Male, Misc Mombasa
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0.6x

Profile Impact SatisfactionPerception
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Ż( ÕÓÅÄ ÔÏ ÓÅÅ ÏÔÈÅÒ ÇÒÏÕÐÓ

benefitting from Sarafu ; they 

could get sugar, maize flour, 

and rice through Sarafu, so I 

also inquired from a friend 

about them and then I joined. ż

ƍ Female, Mukuru Nairobi

Ż( ÁÍ Á ÂÕÓÉÎÅÓÓ ÌÁÄÙū ÓÏ ×ÈÅÎ (

was told that I can sell my 

products using half Sarafu and 

half cash I was very happy 

because I will be selling my 

ÆÉÒÅ×ÏÏÄ ÕÓÉÎÇ 2ÁÒÁÆÕŮż

ƍ Female, Kinango Kwale
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Ż(Ô ÉÓ ÁÎorganisation that 

supports people financially. 

They come to a group, finance 

them in order to start business, 

and then they encourage them to 

trade using Sarafu. ż

ƍ Female, Mukuru Nairobi

Ż2ÁÒÁÆÕ ÉÓ ÌÉËÅ ,- Pesa but you 

cannot withdraw money. You can 

use Sarafu to pay bills using a 

ÐÈÏÎÅŮżƍ Female, Kinango Kwale
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Ż6Å ÁÌ×ÁÙÓ ÓÁÖÅ ÍÏÎÅÙ ÉÎ ÏÕÒ

table banking group and then 

exchange it for Sarafu . 

Everyone gets a share 

according to their savings. 

All our phones always have 

Sarafu which we use for 

various uses; to buy food and 

supplies for my pastry 

ÂÕÓÉÎÅÓÓŮż

- Female, Kinango Kwale
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Ż3hese days I restock my vegetables every 

day because people can use their Sarafu 

to get whatever I sell. I am making good 

profits too Ůżƍ Female, Misc Mombasa

Ż,Ù ËÉÄÓ ÕÓÅ Ôhe money we save [by using 

Sarafu] as bus fare to school. A fraction 

ÏÆ ÍÙ ÎÅÅÄÓ ÁÒÅ ÓÏÒÔÅÄŮżƍ Male, Kisauni

ŻI have not used it much to see a life -

changing experience. It becomes very 

discouraging when people shun the idea 

when you are trying your best to explain 

its importance and how more people will 

ÅÎÈÁÎÃÅ ÉÔÓ ÔÒÁÄÅŮżƍ Male, Kisauni

Profile Impact SatisfactionPerception
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Ż( ÈÁÖÅ Ábusiness, I sell vegetables and it is 

never lacking Sarafu customers and I also can go 

to other Sarafu shops to buy food stuff that I may 

ÂÅ ÌÁÃËÉÎÇŮżƍ Female, Kinango Kwale

Ż,Ù ÌÉÆÅ ÉÍÐÒÏÖÅÄ ÁÔ ÔÈÉÓ ÔÉÍÅŮ ( ÈÁÖÅ Á ÂÕÓÉÎÅÓÓ

and I can pay fees for my children and also

ÐÒÏÖÉÄÅ ÆÏÏÄ ÆÏÒ ÔÈÅÍŮżƍ Female, Kinango Kwale

Ż6Å ÁÌ×ÁÙÓ ÔÒÁÄÅ ÉÎ ÏÕÒgroup and we use points to 

ÂÕÙ ÆÏÏÄ ÓÔÕÆÆÓ ÁÎÄ ×Å ÄÉÖÉÄÅ ÉÔ ÁÍÏÎÇ ÕÓŮż

ƍ Male, Kinango Kwale

Profile Impact SatisfactionPerception
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Ż3ÈÅÙ ÓÈÏÕÌÄ ÉÍÐÒÏÖÅ ÔÈÅÉÒ

language; they do not talk 

to customers in a polite 

way. They should be able to 

respond to our challenges. 

When the shop I am directed 

to is not working, they 

should be able to direct me 

ÔÏ ÁÎÏÔÈÅÒ ÓÈÏÐŮżƍMale, 

Mukuru Nairobi
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Ż,Ù ÆÉÒÓÔ ÅØÐÅÒÉÅÎÃÅ ×ÁÓ ÓÍÏÏÔÈ ÊÕÓÔ ÔÈÅ

distance from the Sarafu shops is a bit 

ÏÆ ÁÎ ÉÎÃÏÎÖÅÎÉÅÎÃÅŮżƍ Male, Misc

Mombasa

Ż3ÈÅÙ ÓÈÏÕÌÄ ÂÅ ÁÖÁÉÌÁÂÌÅ ÁÔ ÌÅÁÓÔ ÔÏ

ÔÒÁÉÎ ÔÈÅÉÒ ÎÅ×ÌÙ ÒÅÇÉÓÔÅÒÅÄ ÍÅÍÂÅÒÓŮż

ƍ Female, Mukuru Nairobi

Ż2ÁÒÁÆÕ ÏÆÆÅÒÓ ÔÈÅ ÂÅÓÔ ÓÅÒÖÉÃÅÓ ÁÎÄ

what a good way to help families afford 

to buy food. Communities boost each 

ÏÔÈÅÒ ÔÈÒÏÕÇÈ ÔÒÁÄÅŮżƍ Male, Kisauni

Profile Impact SatisfactionPerception
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Ż3ÈÅ 2ÁÒÁÆÕ ÃÏÍÐÁÎÙ ÓÔÏÐÐÅÄ ×ÏÒËÉÎÇū ÍÁËÉÎÇ ÉÔ

ÄÉÆÆÉÃÕÌÔ ÆÏÒ ÕÓ ÔÏ ÕÓÅ 2ÁÒÁÆÕŮżƍ Female, 

Kinango Kwale

Ż( ÄÏ ÎÏÔ ËÎÏ× ×ÈÏ ÔÏ ÁÓË ÉÎ ÃÁÓÅ ( ÈÁÖÅ Á

ÃÈÁÌÌÅÎÇÅŮżƍ Female, Mukuru Nairobi

ŻPeople do buy my charcoal and they pay with 

Sarafu, but I do not have another place to 

exchange these points with another product since 

ÍÁÎÙ ÐÅÏÐÌÅ ÉÎ ÍÙ ÐÌÁÃÅ ÓÔÏÐÐÅÄ ÕÓÉÎÇ 2ÁÒÁÆÕŮżƍ

Male, Mukuru Nairobi

Profile Impact SatisfactionPerception
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Ż3ÈÅÙ ÓÈÏÕÌÄ ÍÏÂÉÌÉÚÅ ÍÏÒÅ ÐÅÏÐÌÅ ÔÏ ÊÏÉÎ

especially business people so that we 

customers we can easily buy from them using 

ÏÕÒ ÐÏÉÎÔÓŮżƍ Male, Mukuru Nairobi

Ż3ÈÅÙ ÓÈÏÕÌÄ ÉÍÐÒÏÖÅ ÔÈÅÉÒ ÔÒÁÉÎÉÎÇ

techniques. Words alone are not enough they 

ÃÁÎ ÄÅÍÏÎÓÔÒÁÔÅ ÈÏ× ÔÏ ÕÓÅ ÔÈÉÓ ÓÅÒÖÉÃÅŮż

ƍ Male, Mukuru Nairobi

Profile Impact SatisfactionPerception
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https://60db.typeform.com/to/y97Tk14F#company=2021-06_Grassroots%20Economics%20&slackid=U018H2J67QD&slackid2=UH6CPMCLR
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Grassroots 

Economics

60dB 

Global 

Average

60dB FI 

Average

60dB East 

Africa 

Average

29 45 37 44

0.62 0.79 0.83 0.63

14 39 52 36

11 44 35 52

17 39 43 38

21 - - -

20 - - -

21 - - -

10 - - -

6 - - -

4 - - -

99 67 63 67

99 73 70 80

39 31 22 35

- 42 42 49 42

https://impactmanagementproject.com/
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https://impactmanagementproject.com/
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http://www.60decibels.com/
https://60db.typeform.com/to/y97Tk14F#company=2021-06_Grassroots%20Economics%20&slackid=U018H2J67QD&slackid2=UH6CPMCLR


If one ÄÏÅÓÎźÔ have even a shilling, 

They are not left at a disadvantage.

It has amazing offers and is easy to use.

I also like 

>the idea

>that I can 

>buy 

>goods

without cash. 

Kat Harrison

kat@60decibels.com

Victoria Zhao

victoria@60decibels.com

Lynette Thairu

lynette@60decibels.com


